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Sharjahis the gem

of the Emirates;
enriched with

culture and rapidly
evolving into a
youthfully vibrant,
modern metropolis.”

SHEIKH KHALID SULTAN AL QASIMI
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The third largest Emirate in

the United Arab Emirates, in terms of
population and size, Sharjah is also

a major tourist destination with an
extensive array of exciting activities
to do. From beaches to the famous
“Big Red" —the silkiest towering

sand dune in the UAE, from wildlife and
nature to art and cultural monuments,
Sharjah is the secret gem waiting

to be discovered.
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Founded by Sheikh Khalid Sultan Al Qasimi
in 2013. Headquartered in Sharjah UAE,
Alef Group is a pioneer in developing
premier lifestyle communities,
destinations and experiences through
investment and strategic joint ventures
in Sharjah and beyond.

Alef Group is creating Designed Lifestyle
Experiences that acknowledge Sharjah's
growing inclination for contemporary
community ambiences.
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ENGAGE IN
YOUR STYLE

Unleash your free spirit and let
the adrenaline rush take over
with Al Mamsha's bustling
entertainment districts.
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HOMES
IN YOURSTYLE

Al Mamsha offers spacious apartments
that suit the tastes and preferences of
all generations with offerings ranging
from studios, 1 bedroom and 2 bedroom
apartments to large duplexes.
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SHOW HOMES

Visit our Sales Center at Zero 6

Al Juraina and experience our spacious
and sprawling show home apartments.
Don't imagine living at Al Mamsha,
experience it!
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Ground Floor Plan
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Typical Floor Plan
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Seventh Floor Plan
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Eighth Floor Plan
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Ninth Floor Plan
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Studio

Type A23

Net: 65.210m2 | 701.915 sq.ft
Gross: 76.670 m2 | 825.269 sq.ft
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Studio

Type Q20

Net: 27.720m2 | 298.376 sq.ft
Gross: 37.320 m2 | 401.709 sq.ft
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Studio

Type Q22

Net: 27.200m2 | 292.778 sq.ft
Gross: 36.620 m2 | 394.175 sq.ft
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. 5-Th reser i i atits absolute di: ion, without iability up tothe final ‘as built' status.
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Studio
Type Q56

Net: 42.140 m2 | 453.592 sq.ft
Gross: 51.290 m2 | 552.081 sq.ft

GARDEN
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BEDROOM

—

KITCHEN BATHROOM t'
1 50X 2.80 200X 1.80

l -

Note:

ive in Metric & Imp:

ly. 4-L ise, allfittings and interior:

. 5-Th

ion, without any liability

p to the final ‘as built' status.



1 Bedroom

Type T21

Net: 62.350m2 | 671.130 sq.ft
Gross: 83.940 m2|903.523 sq.ft
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1 Bedroom

Type T22

Net: 91.660 m2|986.621 sq.ft
Gross: 110.970 m2 | 1194.472 sq.ft
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Note: indicative in Metric & i i i its dit i y brochi i il i ly. 4-L ise, allfittings and interior: ive i foril i . 5-Th reser i i atits absolute di: ion, without iability up to the final ‘as built' status.




1 Bedroom

Type T23

Net: 87.250m2|939.151 sq.ft
Gross: 106.290 m2 | 1144.096 sq.ft

|
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Note: indicative in Metric & Imperi: i i its dit i y brochi i il i ly. 4-L ise, allfittings and interior: ive i foril ive pt . 5-Th reser i i atits absolute di: ion, without iability up to the final ‘as built' status.



1 Bedroom

Type T29

Net: 87.250m2|939.151 sq.ft
Gross: 106.340 m2 | 1144.635 sq.ft
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ise, allfittings and interior: ive i forillustrative pt . 5-Th reser i i atits absolute di:

ion, without iability up to the final ‘as built' status.



1 Bedroom
Type T31

Net: 54.790 m2 | 589.755 sq.ft
Gross: 73.760 m2 | 793.946 sq.ft
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1 Bedroom

Type T52

Net: 91.330m2 | 983.068 sq.ft
Gross: 110.300m2 | 1187.259 sq.ft

LIVING & DINING
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1 Bedroom

Type X21B

Net: 45.80 m2 | 492.986 sq.ft
Gross: 60.31m2 | 649.170 sq.ft
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Note: indicative in Metric & Imperi: ling i its dit i rary from brochure; i for i ly. 4-L ise, allfittings and interior: iveit forillustrative p . 5-Th reser i i atits absolute di: without any liability up tothe final ‘as built' status.




1 Bedroom

Type X25

Net: 40.570m2 | 436.692 sq.ft
Gross: 54.620 m2 | 587.925 sq.ft
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2 Bedroom

Type V23

Net: 82.670m2 | 889.853 sq.ft
Gross: 111.300 m2 | 1198.023 sq.ft

: r : ' BATHROOM
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. 5-Th reser i i atits absolute di: ion, without iability up tothe final ‘as built' status.

ly. 4-L ise, allfittings and interior: iveit forillustrative pt

Note: indicative in Metric & Imp:



2 Bedroom

Type V23A

Net: 90.430m2 | 973.381 sq.ft
Gross: 119.060 m2 | 1281.552 sq.ft

| earrroom [
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|
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. 5-Th reser i i atits absolute di ion, without

ly. 4-L ise, allfittings and interior: iveit foril

Note: indicativein Metric & Imperi " . e . y
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2 Bedroom

Type V44

Net: 90.230m2|971.228 sq.ft
Gross: 118.860 m2 | 1279.399 sq.ft

TERRACE
10150

Sk arcHen
=f 1.85%3.70

3.00 %380

' % ;
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Note: indicative in Metric & Imperi: i i its dit i /ar brochi i il i ly. 4-L ise, allfittings and interior: ive i forillustrative pt . 5-Th reser i i atits absolute di: ion, without iability up to the final ‘as built' status.




2 Bedroom

Type V45

Net: 76.370 m2 | 822.040 sq.ft
Gross: 102.820 m2 | 1106.746 sq.ft
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. 5-Th reser i i atits absolute di: ion, without iability up tothe final ‘as built' status.
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2 Bedroom

Type W20

Net: 100.310 m2 | 1079.728 sq.ft
Gross: 125.250 m2 | 1348.180 sq.ft
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Note: indicative in Metric & Imperi: i i its dit i /ar brochi i il i ly. 4-L ise, allfittings and interior: ive i foril ive pt . 5-Th reser i i atits absolute di: ion, without iability up to the final ‘as built' status.



2 Bedroom

Type W41

Net: 72.010m2 | 775.110 sq.ft
Gross: 96.950 m2 | 1043.561 sq.ft
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O —
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C
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Note: indicative in Metric & Imperi: i i its dit i /ar brochure; i il i ly. 4-L ise, allfittings and interior: iveit forillustrative p . 5-Th reser i i atits absolute di: ion, without iability up tothe final ‘as built' status.




2 Bedroom

Type X20

Net: 100.170 m2 | 1078.221 sq.ft
Gross: 134.860 m2 | 1451.621 sq.ft

KITCHEN
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. 5-Th reser i i atits absolute di: ion, without iability up tothe final ‘as built' status.

ly. 4-L ise, allfittings and interior: iveit forillustrative pt

Note: indicative in Metric & Imp:



3 Bedroom

Type 020

Net: 139.840 m2| 1505.225 sq.ft
Gross: 185.650 m2 | 1998.320 sq.ft
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Note: indicative in Metric & Imperi: i i its dit i /ar brochure; i il i ly. 4-L ise, allfittings and interior: iveit forillustrative p . 5-Th reser i i atits absolute di: ion, without iability up tothe final ‘as built' status.




3 Bedroom

Type O21

Net: 128.140 m2 | 1379.288 sq.ft
Gross: 172.520 m2 | 1856.990 sq.ft
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3 Bedroom

Type O40

Net: 139.840 m2| 1505.225 sq.ft
Gross: 183.030 m2|1970.118 sq.ft
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( Whereis ALMAMSHA? )

AL MAMSHA is strategically located just off

Sheikh Mohammed bin Zayed Road "E311" in the heart of
“New" Sharjah, and is just two minutes away from Sharjah
International Airport and next to University City and five
minutes away from the Emirate of Dubai.

Accessing AL MAMSHA is hassle-free as it is at the nexus of
UAE's main highways - E311 &E611.

What makes AL MAMSHA unique and different from
other developments?

* AL MAMSHA is the first car free community providing
safety for children and families.

» Alef Group, founded by Sheikh Khalid Sultan Al Qasimi,
son of Sheikh Sultan bin Mohamed Al-Qasimi, current
ruler of the Emirate of Sharjah, is a credible privately held
lifestyle experience provider with 06 Al Juraina being its
flagship venture.

AL MAMSHA is a fully integrated community with
designated children’s play areas, family destinations,
retail units, dining, entertainment centers and
walkable spaces.
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Why should | invest in this off-plan, rather than
waiting for completion?

Early investors in AL MAMSHA will not only be able to
select the best units in the community, but they will also
benefit from an initial pricing structure that we believe to
be exceptionally competitive, especially given the demand
for this type of product in the market. Also, prices for
these units will increase steadily over time, a point that will
certainly be reflected in the price of completed properties.

[ I don't live in the UAE- can I still invest? ]

Yes, you can. Nationals from any of the six GCC countries or
other Arab nations are entitled to buy property in Sharjah on
a freehold basis. Citizens from all other countries are entitled
to buy property on a 100-year leasehold basis and there is no
requirement to hold a UAE residency visa.

( Can | sell my unit(s) at any time? ]

Investors in AL MAMSHA will be able to sell their units(s)
upon paying 30% of the property(ies) price.
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( What is my exit strategy? ]

We believe that Sharjah is witnessing a distinctive boom
and is already a popular residential destination because

it provides easy access to Dubai and other Emirates. We
believe the residential demand will mirror this growth and
diversification. Experience from traditional markets shows
that yields will appreciate in time in line with inflation.
However, you can sell your unit(s) at any time after
completion either directly or through a local agent.

(' When will ALMAMSHA be completed? )

The community is scheduled for completion by end of 2020.

( Will the units be furnished? )

All units will be delivered with white goods, which includes
refrigerators, washing machines, and oven.

( Who will manage the property? )

The entire community will be managed by a professional

agency, ensuring not only safety and security for the tenants

but also the upkeep and high standard of the development.
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What support is offered by Alef Group to its partners / / WS5La i GJI Wi degono Aoadi sl oeall Lo
real estate agents? ' U J[_Q_q_u Lajllag

* Dedicated Sales Manager locally & internationally Woag . o Ol a03g2g
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* Assured Lead protection and consistent feedback
» Various exclusive Sales Events for your clients

* Use of our company'’s stands on a quarterly basis for
generation of leads
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* Arranging site and show home visits for our clients doj\l Uleoll i g Giquuill Algo Jrogi o
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( How is Alef Group's commission structure? ] ( Ll degono 0agixl Al dgosll LA ga Lo ]
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